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None/No recycling in the household
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O Does Recycle (unaided) m Should Recycle (aided)

“What items, if any, does your household regularly recycle?”
“What items are supposed to be recycled?”

should be recycled.

9/24/2008



[J63%
41%
- 25%
36%
W 2008
11% 0 2006
20% Number who just trash an
item has dropped by one-
third.
Bl 20
..l '.l "l ..l ‘..l ..O ...l '.0
> OQOUDL alDo > el d > > abDle al doO VO [0

9/24/2008



9/24/2008

11% 8%

Two-thirds of households have more than one recycling bin.
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BOU1 B2 B3 N4+

“How many (recycling bins) do you have?”
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B 5 (Very easy)
O4
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o2

1 (Very difficult)

88% say recycling is easy.

0% 20% 40% 60% 80%  100%

“On a scale of 1 to 5, how easy is it for you to recycle?”
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Recycling makes the world a
better place for our children

Recycling conserves natural
resources

Every little bit of recycling helps
a lot

Recycling reduces our
dependence on foreign oil

Recycling is easier than you
think

Recycling is the law

Throwing away something

W 5 (Extremely Effective) B 4 (Effective)

“...please tell me how effective (each message) would be in encouraging you to recycle more.
(percentage rating message “5” or “4” on a 5-point scale)
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An adult female

An adult male

Shared interest
among several

Children

No one specifically

Not Sure Refused
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“Who in your household pays the most attention to issues and
messages about recycling?”
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]
"Blue Bin It"

67% believe they have
seen advertising related
Information on how to recycle to recycling recently.

Hazardous Waste collection/Other special events

Encouraging people to recycle 10% can recall the

tagline “BlueBinlt” on an
Found out a specific commodity was recyclable unaided basis

Recycling and its impact on the environment
Where to get a new Blue Bin

Information on recycling centers

The importance of recycling/Recycling helps

Other

Not Sure

0% 10% 20% 30%

“Can you describe what (the advertising) was saying?”
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10% 20% 30% 40%  50% 60% 70% 80%

Can recall any recycling
campaign

_ When prompted with the
Unaided recall of words “BlueBinlt,” total
"BlueBinit" campaign recall reaches 49%.

Unaided + Aided recall 49%
of "BlueBinlt"

“Have you seen, read or heard any advertising in the last year about recycling in Onondaga county?”
(if yes): “Can you describe what it was saying?” (Open-ended)
(All except those who mentioned “BlueBinlt specifically):
“Do you recall any advertising with the tagline ‘Blue Bin It?”
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Television
Radio l 131%
Post-Standard
Internet

Nearly one-half (46%) of those
who recalled the campaign

Billboard said they saw it on television,
OCRRA Update where it did not run.

School | | | | |
9% of the public said they recycle

more because of the campaign:
Syracuse.com 5% “a lot more,” 4% “a little more.”
Flyer/Brochure

Other
Not sure
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“Where did you see or hear it?”
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Reducing the amount of ----

waste your household
produces

Reducing your carbon
footprint

Composting 22%

10% 20% 30% 40% 50% 60% 70% 80% 90%

B Think often about it O Think a little about it

“I would like to mention three other ideas...How often do you think about them?”
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Extremely Positive

Positive

Negative

Extremely Negative
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“What is your perception of OCRRA'’s overall reputation in Onondaga County?”
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Awareness of OCRRA Initiatives and Communications

Heard about Special
Events

Recall OCRRA Update

Visited OCRRA.org

Heard about C-3

0% 10% 20% 30% 40% 50% 60% 70%

“Have you ever heard about OCRRA special events like Household Hazardous Days or Shred-O-Rama?”
“Have you ever heard about OCRRA’'s Community Collection Center, sometimes called ‘C-3'?"
“Have you ever visited the OCRRA website, OCRRA.org?”

“In the past year, have you ever seen OCRRA's printed newsletter, which is called ‘Update’?”
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Newspaper

TV News

OCRRA newsletter
Radio

E-mail blasts/alerts

Word of Mouth

OCRRA Website
Mail
Work

Other

Not Sure
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B OCRRA Special Events O OCRRA's Community Collection Center

“How did you hear about these events?”
“How did you hear about it (OCRRA’s C-3)?”
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